COMPANY PROFILE

PRAIN GLOBAL




POPE FRANCIS IN SOUTH KOREA

In 2014, Prain Global proved onceiagain to be the best PR agency by showcasing its capabilities to handle
the overall management on'the media such as working with 2,760 local & overseas journalists,
positioning issues in proper.stages, establishing on/offline platforms and media-support systems, etc.




YUNA KIM ICE SHOW

Prain Global implemented an‘integrated marketing which embraced almost all areas of both PR and
marketing —‘planning of the initial project, creatinga stage, operating
and managing the entire shows, publicity; and marketing PR, etc.




SAMSUNG BESPOKE LAUNCHING PR

Prain Global and Samsung Planned an artist-collabarative project £ highlight
the characteristics of BESPOKE, a new refrigerator brand'with innovation.
Offline events attracted more than 120,000 visitors and
led to generation of 1,600 social media contents &1,700 articles by media.
3 monthsafterits launch, BESPOKE accounted for two thirds of Samsung refrigerator sales.




VOLVO.FHE NEW S60:LAUNCHING

Prain Global proved itself asthe-best HOLISTIC MARKETING company in 2019 by undertakingsthelatnch of Volvo S60.
THE NEW S60 ranked top on the searching word list on key portals including Naver and
attracted greater attention than any other mid-size premium sedans for 9 weeks after its [aunch.




ALLEYWAY GWANGGYO

LAUNCHING COMMUNICATIONS

Prain Global 'successfully-led-the launching communications.of Alleyway Gwanggyos
As a result,’Alleyway was able to invite good anchertenants and has emerged such a hot place in.Gwanggyo
thatattracted about 20,000 visitors to-the-Welcoming-Festival-on the-openingday.
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‘“KASL IS COMING!” CAMPAIGN

IN GURYE

Prain Global proposed ‘World’s First Civilian-Led Hepatitis C Screening & Treatment Support Project’
to the related medical association, KASL*, and led the campaign from planning toexecution.
We effectively showcased the campaign on various on/offline' mass media, and through sdccessful project execution,
we contributed to creating healthy community with better liver health-and zero hepatitis C infection.

(*KASL: Korean Association for the Study of the Liver)
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North Asia

PR.Consultancy of the Year

Prain was awarded the ‘2017 North Asia PR Corisu__ltancy of the Year’ by Holmes Report. Also, Prain received the Gold award in
the PUblic Affaigssector from ‘SABREAwWards 4 :

Contender.Dentsu PR(JPN), Sunny Side Up(JPN), Weber ShandwWick{KORY, KPR(KOR)
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PRAIN PRACTICE

RIS 2H2 HEE Z3E Set ARLIA0|M HEk 2[ Xt FHsto] A4S HO| A AR EFMS MSELIC

CROSSOVER COMMUNICATIONS

(ON + OFF + ABOVE + BELOW) X LINE COMMUNICATIONS

HYBRID MEDIA PLANNING

(CONVENTIONAL + NEW + INTERACTIVE + MOBILE + SOCIAL) X MEDIA

HOLISTIC MARKETING

RESEARCH + ANALYSIS + CONSULTING + BRANDING + PR + AD + SP + EVENT + DESIGN & PRODUCTION

ALL - WEATHER PR

CSR & PRESIDENT IDENTITY & PHILANTHROPY & SPONSORSHIP & SPORTS MARKETING & CRISIS MANAGEMENT & MEDIA TRAINING

FIVE - WHEEL DRIVE RELATIONS

(INVESTOR + GOVERNMENT + MEDIA + EMPLOYEE + CELEBRITY/VIP) X RELATIONS

CROSS - CULTURAL COMMUNICATIONS

(INBOUND + OUTBOUND + GLOBAL) X COMMUNICATIONS
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for further information

B +82 28 22 2693
F. +82 2 722 2683

prain@prain.com

www.prain.com

24, Namdaemun-ro 9-gil, Jung-gu, Seoul, Korea




